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Abstract

Many Saudi cities have lost their commercial importance. The old
Central Business Districts (CBD's) suffer from loss in their urban identity,
social reluctance and migration of their traditional residents to new
neighborhoods. The paper aims to revitalize city centers through the views of
shoppers. Prince Bandar Bin Abdulaziz Street known as Alsoiket Street in
Alkhobar was chosen as a case study. The study adopted the descriptive
documentary survey research methods.

The study is presented in four parts. Part | is the introduction which
highlights the methodology of the study, determine the objectives, the scope
and research method. While part Il is devoted to the literature review related
to revitalizing city centers, focusing on studies of residential streets in the
CBD's. Part 11l analyzes the views of shoppers to revitalize city centers and
bring them back to life. Part IV is devoted to conclusions and
recommendations.

The findings showed that Prince Bandar Street in its current state lacks
public services, proper maintenance and enough parking. Besides, the street
suffers from low levels of hygiene, and lack of comfortable seating areas. The
street design does not provide entertainment or social activities and interactions.
To improve the environment, the majority of respondents supported turning the
street into a pedestrian walkway only and the rehabilitation and provision of
basic services satisfying the needs of frequent visitors.

Keywords:
City Revitalization, City Centers, Pedestrian Streets, Alkhobar, Saudi Arabia.
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